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2010 An Unfamiliar Concept

2012 A Trendy Buzzword

2014 A Marketing Necessity
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increase in smartphone sales lead 
to increase in omnichannel use

2015 The Future of Digital Commerce

$12 billion
retail sales made on smartphones

$1.1 trillion
store sales influenced by the web

Omnichannel was first introduced to the marketing world in 
2010 to describe a shopping experience that extends beyond 

multi-channel retailing. 

the experience:

The continuation of the digital age lead to the continued 
rise of omnichannel. Customers used multiple platforms to 

enhance shopping experiences.

digital ubiquity:

using mobile devices in a store to research pricing and then 
purchase a cheaper option later on a laptop or tablet.

showrooming:

3.7 
devices

fashion shoppers
use an average of

while shopping.

69% 
that accounts for 

of all fashion 
spending.

33%
mobile commerce is 

predicted to grow by 

annually for the 
next 3 years.

89%
increase in retailers 

that integrate 
mobile technology 

into stores.

Retailers are adapting to the increasing number of channels, 
customer touchpoints, and devices as the Internet of Things 

is quickly becoming a reality.

internet of things:

an ideal omnichannel experience encompasses:

brick & 
Mortar

text 
messages

emailing online 
shopping
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